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Executive summary
• Americans are almost universally worried about the cost of health care and there is a lot 

of uncertainty about the topic. 

• They want more predictability in their health care costs, and appear to be willing to pay 
more upfront for higher quality insurance coverage and prescription drug benefits rather 
than finding ways to save money at an absolute level.

• Americans are often in the dark about costs and struggle to understand the intricacies of 
pricing across the health care system. Therefore, they focus more on policies and issues 
that clearly impact them and their pocketbook rather than ‘big picture’ solutions 
designed to fix the system as a whole. 

• We see very little partisan divide on health care policy issues. That is, until they see party 
symbols or cues.
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UNIVERSAL WORRY ABOUT 
HEALTH CARE
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A strong majority of Americans are concerned about the 
cost of health care – more so than paying for retirement, 
housing, college, and child care

4
Q1 How concerned are you, if at all, with the costs of the following? 

Health care Retirement Higher 
education

Housing Child care

84% 77% 57%70% 34%

% very/somewhat concerned

Base: All Respondents (Total n=2000)
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9 in 10 Democrats and Republicans are concerned 
about the cost of health care

86%

85%

Democrats

Republicans

Q1 How concerned are you, if at all, with the costs of the following? 
Base: (Democrat n=654, Republican n=601)
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Americans struggle to understand the minutiae 
of health care costs 

Q2 How much do you agree or disagree with the following statements?
Q11 How easy or difficult is it to understand the cost of the care received at the hospital?
Base: All Respondents (Total n=2000)

75% Say medical bills are confusing to understand

65%
Say it is difficult to understand the cost of 
the care received at the hospital

91%
Say consumers need to better understand 
the costs associated with health care



© 2018 Ipsos 7

AMERICANS SEEK OUT 
CERTAINTY IN THEIR HEALTH 
BILLS
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Americans are overwhelmingly more likely to say 
they may be willing to pay more monthly than 
skimpy coverage with large fees for treatment

81%
Pay more on a monthly basis for a 
health plan that has comprehensive 
coverage with minimal fees when you 
need treatments

Q3 Would you rather...
Base: All Respondents (Total n=2000)

Pay less on a monthly basis for a 
health plan with skimpy coverage and 
pay large fees for needed treatments

19%
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Patients want to know about the costs upfront

42%

30%

22%

20%

16%

14%

8%

In non-emergency cases, require hospitals to tell patients in
advance what the cost of service will be

Create a clear definition of which hospitals qualify for discounted
medicines so that wealthy health systems cannot take…

Fine hospitals that do not post their prices in an easily findable
and searchable format

Require greater levels of regulation for hospitals where they are
the only health provider to protect patients

Expand existing reporting requirements to see how much profit
hospitals make on medicines.

Discourage hospital mergers that eliminate competition in certain
areas

None of these

Q13 Which two to three do you most support in thinking about how they impact you and your family?
Base: All Respondents (Total n=2000)
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FOCUS ON POLICIES AND 
ISSUES THAT IMPACT THEIR 
POCKETBOOK
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Americans are more likely to agree with 
statements when they see a direct impact

91%

88%

69%

Pharmaceutical companies should have to provide more
information about drug costs and financial assistance that may be

available to patients

Lowering out of pocket costs for health care should be a top
priority for Washington

More competition in the insurance marketplace would make
health care more affordable

Q2 How much do you agree or disagree with the following statements?
Base: All Respondents (Total n=2000)
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Americans prefer policies when they can see a 
clear advantage

36%

44%

46%

64% 56% 54%

Requiring all health 
plans cover essential 
health benefits and 
prescription drugs 

Banning health plans that 
charge more based on sex, 
health status, age, or deny 

coverage for preexisting 
conditions

Prevent hospitals 
from hiding their 
chargemasters

Preventing insurers from 
being able to deny 

coverage of emergency 
room visits

Requiring health care 
providers to publicly 

disclose the prices they 
charge insurance 

companies for services 

Prevent insurers from 
billing patients for out-of-
network care they receive 
at an in-network hospital

Q17-Q19 Which of these two would you prefer?
Base: All Respondents (Total n=2000)
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VERY LITTLE PARTISAN 
DIVIDE ON HEALTH CARE 
POLICY ISSUES WHEN PARTY 
CUES ARE ABSENT
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While their worry differs on some costs, parties 
are equally worried about health care

86%
81%

74%

65%

43%

85%
78%

65%

50%

24%

Health care Retirement Housing Higher education Child care
Democrat Republican

Q1 How concerned are you, if at all, with the costs of the following? 
Base: (Democrat n=654, Republican n=601)
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Both parties may be willing to pay more monthly 
rather than have skimpy coverage

85%

79%

15%

21%

Democrat

Republican

Pay more monthly Larger fees

Q3 Would you rather...
Base: (Democrat n=654, Republican n=601)
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The parties agree with similar statements with a 
few distinct differences

94%

94%

92%

88%

86%

75%

63%

55%

86%

90%

95%

87%

90%

77%

81%

52%

Lowering out of pocket costs for health care should be a top
priority for Washington

Pharmaceutical companies should have to provide more
information about drug costs and financial assistance that…

Consumers need to better understand the costs associated
with health care

I am excited about medical science and breakthroughs for
treatments

Politicians are more interested in bumper sticker slogans
than real solutions when it comes to health care

Medical bills are confusing to understand

More competition in the insurance marketplace would
make health care more affordable

We will see a cure for diseases like HIV and Alzheimer's in
my lifetime

Democrat Republican

Q2 How much do you agree or disagree with the following statements? 
Base: (Democrat n=654, Republican n=601)
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Americans can be influenced on issues they are 
less familiar with

Q4-Q6 Knowing this, do you support or oppose this proposal?
Base: (Democrat n=654, Republican n=601)

67% 65%
77% 77% 72% 66%

13% 18%
12% 13% 15% 21%

20% 16% 11% 11% 13% 13%

Not Sure

Oppose

Support

This new proposal would require insurance companies and pharmacy benefit managers (PBMs) to apply these rebates directly to prescription 
drug prices lowering the out of pocket price for the individual consumer at the pharmacy rather than lowering premiums for all customers

Democrat Republican Democrat Republican Democrat Republican

First ask Cost to seniors Increase premium
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Democrats are divided between ACA and Single 
payer, while Republicans want something new

Q14 Which policy do you think would benefit you and your family more?
Base: (Democrat n=654, Republican n=601)

44%

29%

37%

17%

20%

54%

Democrat Republican

Neither of these

Improvements to the
Affordable Care
Act/Obamacare

Single Payer / Medicare
for All
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Democrats and Republicans have opposing views on what 
is good for their family but agree that limited access 
would be bad

Q15 Would each of these be a good or bad thing for you and your family? 
Base: (Democrat n=654, Republican n=601)

52%

24%

48%

22%
12% 9%

23%
63%

28%

61%
72% 80%

25%
14%

24% 17% 16% 12%

Don't know

Bad thing

Good thing

Democrat Republican Democrat Republican Democrat Republican

It would eliminate private insurers 
and have the government be the 

single entity that pays for doctor and 
hospital bills

You would no longer pay health 
insurance premiums, but taxes 
would go up to pay for the new 

program

It would limit patient access to 
certain health provider networks 

and medicine choices
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Democrats and Republicans are fixed in their 
opinions on the best system for their family

Q14/Q16 Which policy do you think would benefit you and your family more?
Base: (Democrat n=654, Republican n=601)

44%

29%
43%

24%

37%

17%

37%

18%

20%

54%

20%

58%

Neither of these

Improvements to
the Affordable Care
Act/Obamacare

Single Payer /
Medicare for All

Democrat Republican Democrat Republican

Pre-question Post follow-up
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Any questions or comments?
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Methodology
Online interviewing

These are findings from an Ipsos poll conducted March 22-26, 2018 on behalf of Consumers for Quality Care. For the survey, a 
sample of 2,000 adults age 18+ from the continental U.S., Alaska and Hawaii. Interview was conducted online in English.

The sample for this study was randomly drawn from Ipsos’s online panel (see link below for more info on “Access Panels and 
Recruitment”), partner online panel sources, and “river” sampling (see link below for more info on the Ipsos “Ampario Overview” 
sample method) and does not rely on a population frame in the traditional sense. Ipsos uses fixed sample targets, unique to each
study, in drawing sample. After a sample has been obtained from the Ipsos panel, Ipsos calibrates respondent characteristics to 
be representative of the U.S. Population using standard procedures such as raking-ratio adjustments. The source of these 
population targets is U.S. Census 2016 American Community Survey data. The sample drawn for this study reflects fixed sample 
targets on demographics. Post-hoc weights were made to the population characteristics on gender, age, race/ethnicity, region, 
and education. 

Statistical margins of error are not applicable to online polls. All sample surveys and polls may be subject to other sources of
error, including, but not limited to coverage error and measurement error. Where figures do not sum to 100, this is due to the 
effects of rounding. The precision of Ipsos online polls is measured using a credibility interval. In this case, the poll has a 
credibility interval of plus or minus 2.7 percentage points for all respondents. Ipsos calculates a design effect (DEFF) for each 
study based on the variation of the weights, following the formula of Kish (1965). This study had a credibility interval adjusted for 
design effect of the following (n=1,730, DEFF=1.5, adjusted Confidence Interval=4.2).
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ABOUT IPSOS

Ipsos ranks third in the global research industry. With a 
strong presence in 87 countries, Ipsos employs more than 
16,000 people and has the ability to conduct research 
programs in more than 100 countries. Founded in France in 
1975, Ipsos is controlled and managed by research 
professionals. They have built a solid Group around a multi-
specialist positioning – Media and advertising research; 
Marketing research; Client and employee relationship 
management; Opinion & social research; Mobile, Online, 
Offline data collection and delivery. 

Ipsos is listed on Eurolist – NYSE – Euronext.  The company is 
part of the SBF 120 and the Mid-60 index and is eligible for 
the Deferred Settlement Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

GAME CHANGERS

At Ipsos we are passionately curious about people, markets, 
brands and society. We deliver information and analysis that 
makes our complex world easier and faster to navigate and 
inspires our clients to make smarter decisions. 

We believe that our work is important. Security, simplicity, 
speed and substance applies to everything we do. 

Through specialisation, we offer our clients a unique depth of 
knowledge and expertise. Learning from different experiences 
gives us perspective and inspires us to boldly call things into 
question, to be creative.

By nurturing a culture of collaboration and curiosity, we attract 
the highest calibre of people who have the ability and desire 
to influence and shape the future.

“GAME CHANGERS” – our tagline – summarises our ambition.


